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Amdocs’ research found that most consumers have a low confidence

traditional banks will be able to meet their needs over the next 10 years.

These findings highlight potential problems for traditional institutions as
consumers gravitate to digital banks, citing better offerings, customer

experience and more personalized offerings.

This and more can be found in Amdocs’ Battle of the Banks Report.

While 70% of consumers are confident that traditional banks will
keep pace with their needs over the next five years, this

| do not bank with a traditional bank
Are you confident your
traditional bank can keep
pace with new features Not confident over the next 5-10 years
and offerings?

| do not have an opinion

Yes over the next 5, but not 10 years

Yes, over the next 5-10 years

Maijority of respondents plan to open R
accounts with digital banks

64% of respondents said they are likely to open accounts with
digital banks in the next five years. Millennials and GenZ will lead
this growth.

How likely are you to increase your

P banking usage with digital-only
Most (81%) feel digital banks banks over the next five years?

have better benefits than

traditional banks, noting areas .
like a better app experience
(39%), improved offers (38%),

lower fees (38%), and

Somewhat likely

m Unsure

enhanced customer service
(23%).

m Unlikely

= Very unlikely

Customers would share more personal r _ =
data, but a breach in security %
threatens loyalty/ retention

79% of consumers are willing to share additional personal
information in exchange of improved offerings like competitive APR
(31%), overdraft protection (38%), and financial consulting (27%).

However, banks must keep data security in mind as 58% of
respondents stated they would consider leaving their bank if they
experienced multiple data breaches.

Which of the following occurrences would make you
consider leaving your bank?

70%
58%
34%
17% 19%
7%
Multiple data Fees Too many Banking business Poor customer  None of the above
breaches impersonalized problems (ex: stock) experience

offers

38% of respondents would share more personal data to get reward
offerings that are highly relevant to them.

, with 43% of
consumers reporting that such benefits could encourage more
customer loyalty.

How interested would you be in your bank offering you more lifestyle benefits
beyond rewards and cash back offerings, such as free streaming subscriptions, to
encourage loyalty?

36% 36%
17%
7
7% 4%

|
Very interested Somewhat interested Unsure Uninterested Very uninterested
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